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Top 25 Markets
Room Supply Percent Change
December 2002 YTD Year over Year
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Top 25 Markets
Room Demand Percent Change

November 2002 YTD Year over Year
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Top 25 Markets
Occupancy Percent Change
December 2002 YTD Year over Year
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Top 25 Markets

Occupancy Percent
December 2002 YTD
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Top 25 Markets

ADR Percent Change
December 2002 YTD Year over Year
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Top 25 Markets
ADR

December 2002 YTD
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Top 25 Markets

RevPAR ($)
December 2002 YTD
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Top 25 Markets
RevPAR Percent Change
December 2002 YTD Year over Year
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Nashville
Supply/Demand Percent Change
Twelve Month Moving Average To Dec 2002
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Occupancy / ADR Percent Change

Nashville

Twelve Month Moving Average To Dec 2002
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Nashville

Occupancy and ADR
Twelve Month Moving Average To Dec 2002
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Total United States and Nashville

Occupancy and ADR

Twelve Month Moving Average To Dec 2002
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Nashville Market Scales

Occupancy Percent
December Year to Date 2002
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Nashville Market Scales
Average Daily Rate
December Year to Date 2002
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Lodging Rooms/1000 People

] Rooms Per
Metro Area Rooms Population 1,000
MYRTLE BEACH, SC 27588 182,433 151.22
LAS VEGAS, NV 147088 1,437,600 102.31
ORLANDO, FL 117561 1,566,048 75.07
KNOXVILLE, TN 28021 677,575 41.35
OAHU ISLAND 35309 858,243 41.14
SAVANNAH, GA 11157 291,228 38.31
DAYTONA BEACH, FL 17205 481,364 35.74
SALINAS/MONTEREY, CA 11500 376,588 30.54
SAN FRANCISCO/SAN MATEO 49855 1,686,809 29.56
SAN LUIS OBISPO, CA 7080 239,642 29.54
FT. MYERS, FL 11454 407,877 28.08
NASHVILLE, TN 32998 1,187,521 27.79
NEW ORLEANS, LA 35916 1,305,049 27.52
CHARLESTON, SC 15396 563,050 27.34
MACON/WARNER ROBBINS, GA 7825 323,588 24.18
ALBUQUERQUE, NM 15664 681,272 22.99
ATLANTA, GA 89679 3,964,976 22.62
NORFOLK-VIRGINIA BEACH, V 35145 1,573,865 22.33
MIAMI-HIALEAH, FL 47898 2,198,807 21.78
JACKSONVILLE, FL 23114 1,068,181 21.64
SANTA BARBARA/SANTA MARIA 8420 392,361 21.46
COLORADO SPRINGS, CO 10699 509,184 21.01
RALEIGH-DURHAM-CHAPEL HIL 23173 1,130,965 20.49
CHARLOTTE, NC-SC 29590 1,450,842 20.40
JACKSON, MS 8859 435,560 20.34
DALLAS, TX 67897 3,354,468 20.24
AUSTIN, TX 23952 1,186,279 20.19
DES MOINES, IA 8969 450,345 19.92
SAN ANTONIO, TX 31204 1,588,156 19.65
CHATTANOOGA, TN-GA 8758 454,182 19.28
COLUMBIA, SC 9918 522,239 18.99




Lodging Rooms/1000 People

Rooms Per Convention Destination

Metro Area Rooms Population 1,000 Center” Attraction*®
MYRTLE BEACH, SC 27588 182,433 151.22 100,800 Beach/Golf
LAS VEGAS, NV 147088 1,437,600 102.31 1,948,633 Gaming
ORLANDO, FL 117561 1,566,048 75.07 2,100,000 Theme parks
KNOXVILLE, Gatlinburg ,PF,TN 28021 677,575 41.35 119,922 Smoky Mountains
OAHU ISLAND 35309 858,243 41.14 265,000 Beach/Island
SAVANNAH, GA 11157 291,228 38.31 125,000 Beach
DAYTONA BEACH, FL 17205 481,364 35.74 60,000 Beach/NASCAR
SALINAS/MONTEREY, CA 11500 376,588 30.54 19,600 Beach/Golf
SAN FRANCISCO/SAN MATEO 49855 1,686,809 29.56 742,000 Ocean/Food/Wine
SAN LUIS OBISPO, CA 7080 239,642 29.54 91,000 Hearst Castle
FT. MYERS, FL 11454 407,877 28.08 65,000 Beach
NEW ORLEANS, LA 35916 1,305,049 27.52 1,100,000 Gaming/Theme park/Food
CHARLESTON, SC 15396 563,050 27.34 76,960 Beach
MACON/WARNER ROBBINS, GA 7825 323,588 24.18 30,800
ALBUQUERQUE, NM 15664 681,272 22.99 168,000 Desert/Mountains
ATLANTA, GA 89679 3,964,976 22.62 1,400,000 Theme parks/Corporate
NORFOLK-VIRGINIA BEACH, V 35145 1,573,865 22.33 85,000 Beach/Military
MIAMI-HIALEAH, FL 47898 2,198,807 21.78 502,848 Beach
JACKSONVILLE, FL 23114 1,068,181 21.64 100,000 Beach/Military
SANTA BARBARA/SANTA MARIA 8420 392,361 21.46 0 Beach/Mountain
COLORADO SPRINGS, CO 10699 509,184 21.01 21,500 Mountains
RALEIGH-DURHAM-CHAPEL HIL 23173 1,130,965 20.49 0 Corporate
CHARLOTTE, NC-SC 29590 1,450,842 20.40 280,000 Theme park
JACKSON, MS 8859 435,560 20.34 60,492
DALLAS, TX 67897 3,354,468 20.24 726,726 Theme park
AUSTIN, TX 23952 1,186,279 20.19 250,595
DES MOINES, 1A 8969 450,345 19.92 60,000
SAN ANTONIO, TX 31204 1,588,156 19.65 160,000 Theme park
CHATTANOOGA, TN-GA 8758 454,182 19.28 60,000 Mountains

*Note: Convention Center and Destination Attraction Info Provided by Nashville CVB



Metro Areas Comparable to Nashville Pop

Metro Area Rooms Population Rooms/1,000
CINCINNATI, OH-KY-IN 23718 1,638,071 14.48
SACRAMENTO, CA 23408 1,615,391 14.49
SAN ANTONIO, TX 31204 1,588,156 19.65
NORFOLK-VIRGINIA BEACH, V 35145 1,573,865 22.33
ORLANDO, FL 117561 1,566,048 75.07
FORT LAUDERDALE, FL 29652 1,562,045 18.98
INDIANAPOLIS, IN 26794 1,554,550 17.24
COLUMBUS, OH 24270 1,506,574 16.11
MILWAUKEE, WI 14874 1,465,327 10.15
CHARLOTTE, NC-SC 29590 1,450,842 20.40
LAS VEGAS, NV 147088 1,437,600 102.31
BERGEN-PASSAIC, NJ 8488 1,346,794 6.30
NEW ORLEANS, LA 35916 1,305,049 27.52
SALT LAKE CITY-OGDEN, UT 19420 1,285,878 15.10
GREENSBORO-WINSTON SALEM, 18522 1,190,230 15.56
NASHVILLE, TN 32998 1,187,521 27.79
AUSTIN, TX 23952 1,186,279 20.19
BUFFALO, N.Y. 11849 1,133,208 10.46
RALEIGH-DURHAM-CHAPEL HIL 23173 1,130,965 20.49
HARTFORD, CT 11230 1,118,872 10.04
MEMPHIS, TN-AR-MS 19951 1,117,437 17.85
ROCHESTER, NY 9153 1,077,799 8.49
JACKSONVILLE, FL 23114 1,068,181 21.64
WEST PALM BEACH-BOCA RATO 15323 1,065,195 14.39
OKLAHOMA CITY, OK 17660 1,054,783 16.74
LOUISVILLE, KY-IN 17220 1,012,797 17.00
RICHMOND-PETERSBURG, VA 18407 970,051 18.98
DAYTON-SPRINGFIELD, OH 11333 956,283 11.85
GREENVILLE-SPARTANBURG, S 14108 940,444 15.00
BIRMINGHAM, AL 13586 921,114 14.75
ALBANY/SCHENECTADY, NY 9937 868,662 11.44
OAHU ISLAND 35309 858,243 41.14
TUCSON, AZ 14531 815,548 17.82




Top 26 Metro Areas by Room Count

Metro Areas Rooms Population Rooms/1,000
LAS VEGAS, NV 147088 1,437,600 102.31
ORLANDO, FL 117561 1,566,048 75.07
CHICAGO, IL 97664 8,068,935 12.10
LOS ANGELES-LONG BEACH,CA 95354 9,428,854 10.11
ATLANTA, GA 89679 3,964,976 22.62
WASHINGTON, DC-MD-VA 86683 4,817,687 17.99
NEW YORK, NY 77326 8,749,346 8.84
DALLAS, TX 67897 3,354,468 20.24
PHOENIX, AZ 55592 3,091,483 17.98
HOUSTON, TX 55633 4,090,941 13.57
ANAHEIM-SANTA ANA, CA 51358 2,795,962 18.37
SAN DIEGO, CA 50617 2,873,354 17.62
SAN FRANCISCO/SAN MATEO 49855 1,686,809 29.56
MIAMI-HIALEAH, FL 47898 2,198,807 21.78
BOSTON, MA 44862 5,939,460 7.55
PHILADELPHIA, PA-NJ 41098 4,956,922 8.29
TAMPA-ST. PETERSBURG, FL 40266 2,300,276 17.50
DETROIT, M 39719 4,479,475 8.87
DENVER, CO 36426 2,018,284 18.05
NEW ORLEANS, LA 35916 1,305,049 27.52
SEATTLE, WA 35812 2,356,943 15.19
OAHU ISLAND 35309 858,243 41.14
RIVERSIDE-SAN BERNARDINO, 35215 3,281,960 10.73
NORFOLK-VIRGINIA BEACH, V 35145 1,573,865 22.33
MINNEAPOLIS-ST. PAUL, MN- 34675 2,912,587 11.91
NASHVILLE, TN 32998 1,187,521 27.79




Top 26 - 53 Metro Areas by Room Count

Metro Areas Rooms Population Rooms/1,000
NASHVILLE, TN 32998 1,187,521 27.79
ST. LOUIS, MO-IL 32792 2,576,596 12.73
SAN ANTONIO, TX 31204 1,588,156 19.65
FORT LAUDERDALE, FL 29652 1,562,045 18.98
CHARLOTTE, NC-SC 29590 1,450,842 20.40
KANSAS CITY, MO-KS 28398 1,774,639 16.00
SAN JOSE-SANTA CRUZ, CA 28395 1,651,720 17.19
KNOXVILLE, TN 28021 677,575 41.35
MYRTLE BEACH, SC 27588 182,433 151.22
INDIANAPOLIS, IN 26794 1,554,550 17.24
BALTIMORE, MD 25132 2,501,062 10.05
PORTLAND, OR 24692 1,870,839 13.20
COLUMBUS, OH 24270 1,506,574 16.11
AUSTIN, TX 23952 1,186,279 20:19
CINCINNATI, OH-KY-IN 23718 1,638,071 14.48
OAKLAND, CA 23590 2,380,580 9.91
SACRAMENTO, CA 23408 1,615,391 14.49
RALEIGH-DURHAM-CHAPEL HIL 23173 1,130,965 20.49
JACKSONVILLE, FL 23114 1,068,181 21.64
FORT WORTH-ARLINGTON, TX 22398 1,664,837 13.45
PITTSBURGH, PA 20858 2,319,111 8.99
CLEVELAND, OH 20605 2,218,679 9.29
MEMPHIS, TN-AR-MS 19951 1,117,437 17.85
SALT LAKE CITY-OGDEN, UT 19420 1,285,878 15.10
GREENSBORO-WINSTON SALEM, 18522 1,190,230 15.56
RICHMOND-PETERSBURG, VA 18407 970,051 18.98
OKLAHOMA CITY, OK 17660 1,054,783 16.74
LOUISVILLE, KY-IN 17220 1,012,797 17.00
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U.S. Lodging QOutlook

* Supply Growth Significantly Lower

* Demand Recovers

* Occupancy Flat
* Pressure on Room Rates

* Slow RevPAR Growth

* Potential Threat — War/Terrorism
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